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Fishers
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3
     Key Facilities

~910
     Total Employees

~353,000 ft2

      Facility Square Footage

~220,000 ft2 

      Facility Square Footage

~200
     Total Employees

Manufacturing Plant
Green�eld, IN
Green�eld Power Tools Manufacturing Facility

~133,000 ft2 

      Facility Square Footage

~120
     Total Employees

Distribution Center
Montpelier, IN

Corporate Of�ce
Fishers, IN

~380
     Total Employees

~210
     Additional Stanley Black & Decker 
     Employees in this state



Community 
Involvement

Raised more than $2,000 for the Hancock Country 

Relay for Life. 

Donated more than $500 for Susan G. Komen Race 

for the Cure in Indianapolis, IN.

Organized a family park clean up and supported 

drug dog program at the local sheriff's office.

Supported local schools with supplies and funding 

for field trips.

Supported the Hope House, a local homeless shelter 

in the area, and donated books and supplies to the 

Harris Elementary School in Greenfield, IN.

Green�eld, IN 

Montpelier, IN 



Employees

Manufacturing Plants

%
Increase in U.S. 
manufacturing jobs

Stanley Black & 
Decker in the U.S.
Stanley Black & Decker is the world’s largest tools and storage 
company, the world’s second-largest commercial electronic 
security company, and a world-leading provider of engineered 
fastening systems, with unique and powerful growth platforms in 
the oil and gas and infrastructure industries. Stanley Black & 
Decker is the company behind many leading brands, including 
Stanley Black + Decker, DeWalt, Porter Cable, Irwin, Lenox, 
Bostitch, MAC Tools, and more.

Since 1843, Stanley Black & Decker’s goal has been simple: 
provide tools and solutions that make life easier. Founded and 
headquartered in New Britain, Connecticut, we have a nearly 
175-year-old history of manufacturing in the United States. Today, 
Stanley Black & Decker has grown into a successful American 
company with a global presence, proudly employing about 54,000 
workers across the company and its brands.

Our longstanding strategy to “make where we sell” is central to 
Stanley Black & Decker’s success. Manufacturing in the United 
States is nothing new to Stanley Black & Decker. We have made 
products in the United States since our founding and have 
increased United States tools manufacturing jobs by 40 percent 
over the last three years (2,200 – 3,000 jobs), and plan to expand 
from close to 40 percent localized manufacturing today to more 
than 50 percent over the next three years.

While manufacturing in the United States is not always an obvious 
choice to some, it makes good business sense for us. We know 
our end users generally like to buy products made in their own 
countries, especially professionals in the trades. Our “make where 
we sell” strategy improves the supply chain, mitigates currency 
exposure, and lessens harmful environmental impact.

In early 2017, Stanley Black & Decker announced its purchase of 
the venerable Craftsman brand from Sears. We plan to bring 
Craftsman manufacturing back into the United States. This 
acquisition will give Stanley Black & Decker the rights to develop, 
manufacture, and sell Craftsman-branded products in non-Sears 
retail, industrial, and online sales channels across the United 
States and in other countries. To accommodate the future growth 
of the Craftsman brand, we intend to expand our manufacturing. 

OUR HISTORY

MANUFACTURING IN THE U.S.

GROWTH PLAN

In the last two years, we 
facilitated a 40 percent 
increase in U.S. 
manufacturing jobs in our 
tools and storage 
business.

40

We own and operate 
30 manufacturing 
plants in the United 
States.

37

We employ 17,000 
workers in the 
United States. 

17,000




